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General Information



General 
Information

Venue

Taipei Nangang Exhibition Hall

Dates & Time

2 0 1 8 / 1 0 / 1 8 – 2 1 【10:00 – 18:00】



Adviser

Bureau of Foreign Trade / Republic of China Sports Federation

Organizer

Taiwan Outdoor Group (T.O.G.) / Chan Chao International Co., Ltd.

Co-Organizer

Chinese Taipei Alpine Association / Chinese Taipei Triathlon Association / 
Chinese Taipei Ski Association / Chinese Taipei Roller Sports Federation / 
Fishing Tackle Association of the Republic of China / Wheel Giant Inc. / 
Soft Power Media Co., Ltd. / KSADMG
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Information



Exhibit Categor y
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TOG Award CeremonyOpening Ceremony

Marketing
Result Public Relationship



T i m e

2 0 1 8 / 1 0 / 1 8 1 1 : 0 0

L o c a t i o n

Outdoor School,
Taiwan Outdoor Show
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O p e n i n g  V I P

• TRDAI / President / Zheng-hong, Chen

• TRDAI / Honorary President / Hong-huan, Hsu

• TRDAI / Executive Director / Qin-ming, Zhuo

• TRDAI / Supervisor / Sheng-fu, Qiu

• TTRI / Director / Hong-en, Chen

• Forestry Bureau / Deputy Director General / Yu-guang, Liao

• Taiwan Textile Federation / Director / Yun-qin, Guo

• Outside Magazine / Chief Editor / Bo-ru, Chen

• Chan Chao Int’l Co., Ltd. / General Manager / Mou-ting, Lin

Marketing
Result

Public Relationship
Opening Ceremony



Following the example of Munich’s ISPO Award, 

TOG held its first Award in 2016. 

It aims to encourage companies and designers to 

be innovative and bring out the best in outdoor industry.

Taiwan’s outdoor industry looks to grow to about 25 billion NT$ in 2020. 

With the TOG Award competition, 

we hope to increase the industry’s international competitiveness. 
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Our panel of judges comes from different fields of profession including 

outdoor magazine chief editor, designers, university professors, testing institution, 

outdoor specialists, equipment specialists and other related field specialists.

TOG Award competition has a preliminary round to narrow down the qualifiers. 

And then a final round to select Winner of the Year, Gold Winners and Winners.

Marketing
Result

Public Relationship
TOG Award



Winner
of the
Year

Lightweight Waterproof Boots

- PUHU Footwear CO., LTD.

Ecowincool and Ecowindry fiber 
products with multi- tone, 
multifunction and Upcycling

- Zhanyi Science & 
Technology Co., Ltd.
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T H OT ® - Taipei by Night" Light-Jacket
- Tex-Ray Industrial Co.,Ltd

Gold
Winners

Feebee’s sock shoes

- Fees International Co., Ltd

LIN-TEX breathable and waterproof socks
- LINTEX WATERTIGHT Co.,Ltd

Ü P O N  3G BIVY TENT (1P)

- Ü PON OUTDOOR
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Winners

StoRm-Flex
- TOHEI MULTI-SOURCING COMPANY

Feebee’s sock shoes
- Fees International Co., Ltd

Dust-free technology superconducting
water purification towel

- Locomonia Ltd,. Co,.

Seamless Sports Protector
- VICTOR RACKETS IND. CORP.

HONOR
OF THE

YEAR

3/2mm Super Stretch Skin 
Triathlon Fullsuit

- Aropec Sports Corp.

Eco Puncture Proof Series / 
Compassion Technology Series / 
R2R Sun Goggle

- DA.AI Technology Co., Ltd

Atunas Superlight Underwear Collection
- Sun Own Industrial Co., Ltd.
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N u m b e r  o f  a d s

5 seconds of each one; 

2 in total.

C h a n n e l

TV in MRT, cable TV

Pe r i o d

1 0 / 9  - 1 5

T V
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M a g a z i n e

• 《 O u t s i d e 》 / N o . 3 6

• 《 O u t s i d e 》 / N o . 3 7

Marketing
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F l y e r Po s t e r

D e l i v e r  P l a c e

• Outdoor Equipment Store

around Taiwan

• Campsite around Taiwan

• Sports Center in Taipei City & 

New Taipei City

• Hostel around Taiwan

• Community & Apartment

in New Taipei City (3 Districts)

N u m b e r  o f  D e l i v e r y

• F l y e r ： 300 , 000

• Po s t e r ： 3 0 0 0

Marketing
Result Advertisement



Ta r g e t  A u d i e n c e

• Chan Chao Members

• Exhibitors

N u m b e r  o f  E - n e w s l e t t e r

7 times before exhibition

Re s u l t

• Over1.15million valid mail

• Average open rate over27%

E - n e w s l e t t e r

Marketing
Result Direct Marketing



N a t i o n

• Hong Kong

• Singapore

• Malaysia

• Vietnam

Ta r g e t  B u y e r
N u m b e r

1 , 000+

I n d u s t r y

• Dealer

• Retailer

• Agent

• Brand

• Wholesaler
O v e r s e a s  D i r e c t  M a r ke t i n g

To o l

• Call center

• Survey

• Email campaign

Marketing
Result Direct Marketing



O f f i c i a l  We b s i t e

Pa g e v i e w s

307 , 000+

U s e r

56 , 900+

M a i n  U s e r  N a t i o n

• Taiwan

• United States of America

• People’s Republic of China

• Japan

• France

• Singapore

• Others (Total from 84 countries)
※Data was collected for the period between July 17 and October 21, 2018
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I m p r e s s i o n

1 , 328 , 000+

Re a c h

547 , 000+

F B A d . I G  A d .

Marketing
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C o n t e n t

Before the show, all co-organizers and 

exhibitors are called to count down on 

their media channel and reached their 

TA.

It made the show information can 

bloom everywhere, effectively 

increase the number of visitor.

E x p o s u r e  T i m e

1 0 / 1 1 1 2 : 0 0 (One week before the show opened)

Po s t  Re s u l t s

Visitors registered over 1000 times 

through this post, 

400% higher than other similar post.

C o u n t  D o w n  Po s t
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P r o m o t e  N a t i o n  /  C i t y

• Honk Kong

• Singapore

• Malaysia / Kuala Lumpur

I m p r e s s i o n

27 , 661K +

G o o g l e  D i s p l a y  N e t w o r k
C l i c k

33 , 000+

Pe r i o d

• Overseas：08/27-09/18

• Domestic：09/20-10/19

Marketing
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P u b l i s h

2 0 1 8 / 1 0 / 1 3 (Sat.)

A p p l e  D a i l y

Marketing
Result Strategic Alliance



C h a n n e l

• Facebook fanpage and group

post & lucky draw

• Line message

• Live stream

Pe r i o d

2 0 1 8 / 9 / 2 1 - 1 0 / 2 1

F B  Fa n p a g e Po s t  Re a c h

977 , 000+

G o  C a m p  F u n

Marketing
Result Strategic Alliance



C h a n n e l

• 1 exhibition article 

on official website

• 3 posts on 

Facebook fanpage

A r t i c l e  V i e w

28 , 000+

Fa c e b o o k  Po s t  Re s u l t s

• Impression 116 , 000+

• Clicks 10 , 400+

• Interactive 1 , 700+

H i k i n g  B i j i

Marketing
Result Strategic Alliance



C o n t e n t

Hang exhibition canvas on the wall of
NTUNHS Spa Center.

Pe r i o d

2 0 1 8 / 7 / 2 7 - 1 0 / 2 1

N T U N H S  S p a  C e n t e r

Marketing
Result Strategic Alliance



Media



TV Newspaper Magazine Internet Others Total

35 22 15 36 6 114

※Not Comprehensive.

Visit Media



TV Newspaper Magazine Internet Others Total

4 11 14 34 6 69

Reported

※Not Comprehensive.
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Outdoor SchoolTreasure Hunter Outdoor StyleTheme Area

Event



P u r p o s e

Visitors will be guided to the booth 

of exhibitors through this event.

It can effectively circulate the crowd 

in the venue and provide exhibitors 

with more promote opportunities.

C o n t e n t

Exhibitors plan task in the booth, the 

organizer integrate all tasks and 

design the Treasure Map.

Visitors can take the Treasure Map 

and complete the task to get a stamp.

After collecting 10 stamp can 

participate the lucky draw.

At t e n d e e

5 0 0 +

Treasure Hunter
Event Result



T h e m e

• Hiking

• Camping

• Diving

• Trithlon

C o n t e n t

• Experience

• Workshop

• Equipment exhibit

Theme Area
Event Result



C o - o r g a n i z e r

Hiking Camping Diving Thrithlon

Theme Area
Event Result



At t e n d e e

7 0 0 +

C o n t e n t

Visitors who wear the designated 

outdoor equipment can visit the 

show for free.

Go to the Theme Area take 

pictures can participate lucky draw.

P u r p o s e

Invite visitors wear outdoor 

equipment to visit the show to 

increase the show atmosphere.

Outdoor Style
Event Result



At t e n d e e

1 , 500+

C o n t e n t

Invited 20 experts in the outdoor 

to open 22 free courses.

The topics include mountaineering, 

rock climbing, surfing, thrithlon, 

etc.

P u r p o s e

Through courses, we can improve 

show quality, visitors can learn more 

outdoor activities knowledge at the 

same time.

Outdoor School
Event Result



L e c t u r e

Outdoor School
Event Result

- Zhong-ren, Chen

Hiking/Mountaineering/
Marathon / Traveling

Mountaineering

- Si-ui, Liu

Waterskiing

- Zai Zai

Injury Protection
- Pei-jun, Wang

Yacht
- Bo-rui, Chen



L e c t u r e

Outdoor School
Event Result

SUP
- Sen, Fan

Surfing
- George

Survival Skills

- Tian-yi, Xiao

Kiteboarding

- Eric

Rock Climbing
- Yi-xun, Chen



L e c t u r e

Outdoor School
Event Result

River Tracing
- Hu-zi, xiao

Canoe
- Guang

Tree Climbing

- Wei-ming, Lin

Mountaineering

- Melony

Trithlon/SUP
- Andy



L e c t u r e

Outdoor School
Event Result

Getting Started
Outdoor

- Tyrant

Diving

- Ren-hao, Liu

Skiing

- Max

Camping
- Lang

Mountaineering
- Bo-Juan, Xie
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Day 1 Day 2 Day 3 Day 4 Total

2017 16,771 21,823 31,234 37,940 107,768

2018 13,504 10,699 21,154 23,846 69,203

N o t e s

• The 2017 figures included participants in Taiwan Outdoor Show and 

Taipei International Photography & Media Equipment Exhibition 

which were held on the same date and in the same venue.

• The 2017 figures are numbers of participants.

The 2018 figures are numbers of registered attendees.

Visitor Profile



B r e a k d o w n  o f  t h e  V i s i t o r  C o u n t  b y  I n d u s t r y

• Manufacturer (11.85%)

• Brand (3.92%)

• Dealer (3.83%)

• Agent (3.50%)

• Other (76.9%) B r e a k d o w n  o f  t h e  V i s i t o r  C o u n t  
b y  P u r p o s e  o f  V i s i t (Multiple selections accepted)

• Look for new products (22.35%)

• Collect market and trend information (15.24%)

• Look for new suppliers / agents (5.90%)

• Place Order (5.59%)

• Meet and network with suppliers / clients (4.52%)

Visitor Profile



Visitor Profile

To p  N a t i o n a l i t i e s  o f  F o r e i g n  V i s i t o r s

United States

France Japan

South Korea

China

Malaysia

Indonesia

Australia

※ Total from 2 7 Countries.



R a t e  o f  O v e r s e a s  V i s i t o r

Visitor Profile

China

Malaysia

Hong Kong
Japan

United States

Indonesia

South Korea

France

Australia
Others

(From the other
17 countries)



Exhibitor Booth

2017 115 420

2018 120 459

dExhibitor
Profile



See You in 2019

Kaohsiung

International Convention Center

412-15

Taipei

927-30

Nangang Exhibition Hall


